» ‘Democracy depends on an informed population. And where can people get all the information
they need? —At the Library.”

-ELLIOT SHELKROT
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2021 Librarg
Purchasing Survey

» The results of Strategic Library’s
annual purchasing survey

he 2021 Library Purchasing Survey il- information on the purchasing practices of
lustrates how libraries budget for and the individuals polled, their involvement in
spend on automation, print and non-print purchasing and recommending products
media, professional services, furniture, and services, and their satisfaction with
equipment and supplies, and shelving for industry suppliers.
SCOPE & METHODOLOGY their facilities. Its charts and tables graphi- The survey sample of 6,537 was selected
cally present a broad range of data includ- using a computerized random generator,
SURVEY RESULTS ing, but not limited to: which built the sample from the Library-
- Who buys Works subscriber database of more than
1. NATIONWIDE + How much they budget 80,000 library decision makers. These indi-
2. LIBRARY SETTING - What they buy viduals represent all library types: public,
Public - Spending priorities. K-12 schoolf gcademic, and spe'cial libraries.
Academic Survgy participants were promised ano-
Special SCOPE & METHODOLOGY nym'|ty. Each person in the survey sa'm'ple
K12 The 2021 Library Purchasing Survey was received an e-mail invitation to participate
- created in response to a demand for data that included a link to the online survey

on library spending to help librarians make questionnaire. The survey remained open
3. LOCATION informed decisions about library products for three weeks.

4. COLLECTION SIZE and serin(?s. To achieve this objec’Five, The survey questionnaire consisted of
Strategic Library conducted an online survey  two parts:
5. BUDGET of approximately 6,500 library and informa- | Characteristics of Purchasing Decision
tion professionals. The online survey instru- Makers. This section elicited responses

6. PURCHASING INTENTIONS ment elicited responses that provide unique concerning the participant’s title,



18e

~
~
-

primary role, and purchasing influence;
and details about library type, size, loca-
tion, and budget.

Purchasing Intentions. This portion

of the survey instrument addressed
budgeted or projected 2016 spending
on automation, furniture, shelving,
professional services, equipment and
supplies, print and non-print media,
and other key areas.

441 librarians completed the survey

questionnaire, a response rate of 6.75%.
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ORGANIZATION AND CLASSIFICATION OF
SURVEY DATA

The charts and graphs present survey data
based on nationwide results.

LIBRARY SETTING

+ Public: central/main library, branches,
consortium/district/regional system

+ K-12:elementary (grades 1-5), middle
(grades 6-8) and high school (grades 9-12)

- Special: law, medicine, government, cor-
porate, and institutional

- Academic: 2- and 4-year institutions

SURVEY REGIONS

+ Northeast: CT, DE, MA, ME, NH, NH, NY,
PA, R, VT

+ South: AL AR, DC, FL, GA, KY, LA, MD, MS,
NC, OK, SC, TN, TX, VA, WV

« Midwest: IL, IN, IA, KS, MI, MN, MO, NE,
ND, OH, SD, WI

« West: AK, AZ, CA, CO, HI, ID, MT, NV, NM,
OR, WA, WY, UT



Nationwide Survey Results

Q1 Which of the following best describes your TITLE?

Library
Director

School
Librarian / Media Specialist

Department
Manager

Assistant /
Associate Library Director

Librarian /
Information Specialist

City / County
Librarian

Dean /
University Librarian

Branch Manager

Other (please
specify)

Answered: 441

9.98%
6.58%

17.01%

I 1.59%

1.36%

3.63%

0%  10% 20% 30% 40% 50% 60%

Skipped: 0

70%

80% 90% 100%

Taylor & Francis Group

an imfoerma basineas

2020 Choice

Outstanding Academic Titles
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https://www.routledge.com/go/taylor-francis-2020-outstanding-academic-titles/?utm_source=website&utm_medium=banner&utm_campaign=B010249_ck1_4lb_6dp_d642_lwoataddec2020

Acquisitions

Administration

Adult Services

Automation /
Technology

Children /
Young Adult...

Circulation

Collection
Development ...

Electronic
Resources

Finance /
Procurement

Programming /
Outreach

Reference

Technical
Services

Other (please
specify)

Answered: 441  Skipped: 0

45.58%

53.29%

27.89%

27.89%

33.33%

41.95%

50.11%

33.79%

32.20%

35.37%

36.51%

29.48%

10.43%

0%  10% 20% 30% 40% 50% 60% 70%

Q2 Which of the following best describes your AREA OF
RESPONSIBILITY within the library? Please check all that apply.

80% 90% 100%
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Approve /
authorize

Specify /
recommend

Not involved

Q3 Which of the following best describes your involvement in

0%

PURCHASING for your library?

Answered: 440  Skipped: 1

6.82%

66.36%

26.82%

10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Q4 Which of the following best describes your TYPE OF LIBRARY?

Answered: 441  Skipped: 0
Academic - 24.04%
K-12 School . 1M11%
Public 61.68%

Special I 3.17%

0%

10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Strategic Librarym» 02018 <5>



Central / main
library

Branch library

Consortium

Other (please
specify)

Answered: 287

SETTING?

Skipped: 154

Q5 If yours is a PUBLIC library, which of the following best describes its

10.80%

0%  10% 20%

30% 40% 50%

60%

70%

80% 90% 100%

Fewer than
10,000

10,000 - 50,000

50,000 -
100,000

100,000 -
250,000

250,000 -
500,000

More than
500,000

11.64%

8.73%

2.18%

4.36%

0%  10% 20%

Answered: 275  Skipped: 166
38.18%
34.91%
30% 40% 50% 60%

70%

Q6 If yours is a PUBLIC library, which of the following best describes the
population of its LIBRARY SERVICE AREA (LSA)?

80% 90% 100%
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Q7 If yours is an ACADEMIC library, which of the following describes it?

4-year
Institution

2-year
Institution

Consortium

Other (please
specify)

Answered: 122  Skipped: 319

_ 64'750/0

2.46%
0%  10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Q8 If yours is a SPECIAL library, which of the following best describes it?

Institutional

Law

Medicine

Corporate

Government /
military

Other (please
specify)

Answered: 30  Skipped: 411

13.33%

13.33%

16.67%

. 6.67%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
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Q9 If yours is a K-12 library, which of the following best describes it?

Answered: 58  Skipped: 383

Elementary

)
(grades 1.5) 48.28%

Middle (grades

0,
6.8) 3.45%
High (grades o
9-12) 24.14%
District 24.14%

0%  10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Q10 WHERE is your library?

Answered: 439  Skipped: 2

West: 14.12%

MldweSt: - 34.850/0

0%  10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
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Q11 Which of the following best describes the SIZE OF YOUR
LIBRARY'S COLLECTION?

Answered: 429  Skipped: 12

Fewer than
100,000...

51.28%

100,000 - .
250’000'" - 22.14 A)
250,000 - )|
500,000... 10.02%
500,000 -1 7.69%
million...
More than 8.86%
million...

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Q12 What is your library's total actual or projected 2021 OPERATING
BUDGET?

Answered: 408  Skipped: 33

Less than

$250,000 43.14%

$250,000 - .
$500,000-1 1.03%
million
$1 million - o
2.5 million - 16.42%
$2.5 mIlFIO.n - 7.84%
5 million
More tha’n $ 5 9.07%
million

0%  10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
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Q13 By what percentage did your 2021 budget INCREASE or
DECREASE?

Answered: 394  Skipped: 47

59.77%

30.08%
Budget o
INCREASE 7-52%
I 1.88%
| 0.75%

35.83%

21.25%
Budget o
DECREASE 17.92%
12.08%
12.92%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

B 0% (Flat) [ Less than 5% 5-10% [ 10-20% [ More than 20%
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Q14 Which of the following INFORMATION TECHNOLOGY /
AUTOMATION products and services do you plan to purchase in 20217

Automated
patron messaging

Internet
filtering...

Mobile apps

Public
computer /...

Scheduling /
room reservation software

Public access
computers

Kiosks /
dispensers /...

3D printers

Electronic
resource /...

Automated
materials...

Cataloging
solutions

Search /
discovery...

Self-check and
inventory...

Laptops /
e-book readers

Cloud
computing...

Integrated
library systems

None

Other (please
specify)

90% 100%
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Carpeting /
flooring

Workstations /
carrels

Children's /
youth furniture

Seating

Tables

Desks

Custom
furniture

None

Other (please
specify)

Q15 Which of the following FURNITURE/FURNISHINGS products do you

plan to purchase in 20217

Answered: 205  Skipped: 236

6.34%

5.85%

16.59%

7.80%

4.88%

5.37%

69.27%

5.37%

0%  10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
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Micrographics

Music

Audiobooks

E-books

Online
database...

Online journal
subscriptions

Online career
/ job search...

Online
learning...

Electronic
games

DVD/ film

Streaming video

None

Other (please
specify)

in 20217

Answered: 222  Skipped: 219

2.70%

14.86%

54.50%

Q16 Which of the following NON-PRINT MEDIA do you plan to purchase

68.02%
- 13.96%
- 9.01%
. 8.56%
I 1.80%
0%  10% 20% 30% 40% 50% 60% 70% 80%

90% 100%
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Books

Magazines

Journals

Monographs

Newspapers

None

0%

5.36%

10%

14.29%

20%

Q17 Which of the following PRINT MEDIA do you plan to purchase in

20217

Answered: 224  Skipped: 217

901637

63.84%

26.79%

59.38%

30% 40% 50% 60% 70% 80% 90% 100%

<14> Strategic Librarym 02019




Q18 Which of the following SHELVING / STORAGE / DISPLAY products
do you plan to purchase in 20217

Answered: 206  Skipped: 235

Shelving, o
children's . f-28%

She'lvmg, I 2.91%
cantilever

Shelving,

2.43%
slatwall /gridwall 3%
Displayers / 5.83%
browsers
Shelving, 4.37%

mobile / high density

Shelving, steel . 5.34%
Shelving, wood l 4.85%

None 81.07%

Other (pleajtse 3.40%
specify)

0%  10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
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Consulting

Library
programming

Collection
development ...

Subscription
services

Digitization /
scanning

Cataloging

Database /
authority control

Architecture /
engineering

Space planning
/ interior design

Strategic
planning

Library
relocation

None

Other (please
specify)

9.72%

6.02%

5.56%

12.96%

6.48%

6.48%

6.48%

5.09%

1.85%

1.85%

0% 10% 20%

Q19 Which of the following PROFESSIONAL SERVICES do you plan to

purchase in 20217

Answered: 216  Skipped: 225
25.00%
24.07%
43.98%
30% 40% 50% 60% 70% 80% 90% 100%
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Q20 Which of the following EQUIPMENT / SUPPLIES do you plan to
purchase in 20217

Answered: 210  Skipped: 231

Signage /

0,
wayfinding 2714%

Micrographics

. 0.95%
equipment /...

Book / media
returns

10.00%

Binding /

o 33.33%
laminating...

Bags / totes 20.95%

Audiovisual

. 10.48%
equipment /...

Patron cards 15.71%

equipment /...
Archl.val/ - 12.38%
preservation...
Copy / fax / - 10.00%
print vending
Book copiers / . 5.04%
scanners
?ar COdIng _ 31.900/0
equipment /...

Book carts /

11.43%
trucks

Maker space 25.71%
products /...

Other (please

o,
specify) 3.81%

0%  10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
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%) Strategic Library.

Strategic Library focuses on innovation, best practices, and emerging trends
%) Strategic lerory in the complex and rapidly evolving library landscape.

Q,"
m‘ Published monthly, Strategic Library assists administrators and managers
in all types of libraries as they deal with day-to-day and strategic challenges.

Connecting with

Faculty and Students In-depth articles, written by highly regarded professionals in the field, focus

through Course-Related
LibGuides

on leadership, management, evaluation, assessment, marketing, funding,
and more to promote organizational success.

Strategic Library is delivered direct to your desktop, as adigital download.

Special Charter Subscriber Offer!
Yes! Please enter my subscription to Strategic Library at the special charter subscriber rate of
$99 for one year (12 issues), a $60 savings, or $299 for a site license (save $200).

Sl

Pay Online Pay by Mail
Subscription Options Please complete and mail this form to:
Single Subscriber $99.00 USD LibraryWorks, Inc.

7823 Stratford Rd, Bethesda, MD 20814
(Make check payable to LibraryWorks, Inc.)

FIRST NAME: LAST NAME:

TITLE: ORGANIZATION:

CITY: STATE: ZIP/POSTAL CODE:
PHONE: E-MAIL ADDRESS:

Bill Me

FIRST NAME: LAST NAME:

TITLE: ORGANIZATION:

CITY: STATE: ZIP/POSTAL CODE:
PHONE: E-MAIL ADDRESS:

PO # (IF APPLICABLE):

Thank you! Your subscription will begin upon receipt of your payment.

@S’rro’regic Library.

e LibraryWorks

jenny@libraryworks.com
240.354.1281

© 2018 LibraryWorks, Inc. All rights reserved. www.LibraryWorks.com
info@LibraryWorks.com 240.354.1281
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